


Ğ International author  of ôSelling Yourself 

To Employersõ - UK, Australia and NZ

Ğ Inspirational book the ò1% Principleó 

released in June, 2013 ðNZ & Australia

June 2014 in USA, Canada and UK

Ğ International contributor to ôWhat 
Color is Your Parachute?õ 2008 ð2014.  

Personal work in 13 languages.

Ğ Featured in the Harvard Business Review, 

Economist & TVNZ and Herald Columnist

Ğ Managing Director of CV.CO.NZ, a leading 

international careers consultancy
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We are all brands these 
days

Young people 
are a ôblank canvasõ
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Vital students understand 
they are a ôbrandõ that will 

follow (and go before 
them) them throughout 

their career

ôiõ the brand
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Experience



Voluntary experience

Experience



Voluntary experience

Paid experience

Experience



Voluntary experience

Paid experience

Gain vital referees

Experience



Achievements 



ÁAwards for study?
ÁHigh individual or overall 

grades?  
ÁSpecific courses 

completed 
Á Involved in any 

committees?

Achievements 



ÁPlay for any teams / 
involved in any activities? 

Á Involved in any leadership 
capacity?

ÁSystems / software and 
hardware experience?

Achievements 



ÁExtracurricular groups 
ÁBlogs?
ÁYoutube ?
ÁApps

Achievements 
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Stands out to employers
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Stands out to employers

More employable than 
someone who is 

experienced, 
but burnt out

Passion, enthusiasm & 
energy



Solution Focus 
ôMirroringõ



Mirror their application (CV, 
CL and interview) to the role

Make themselves a solution 
to the employers problem!
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Position Responsibilities

Attributes, skills and abilities 
the company is seeking

Contactdetails

Mirror the application to the role



Ensure they are a ômatchõ 
for the employer ðensure 

they ôfitõ!

Solution Focus 
ôMirroringõ
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Student CV will generally 
be between 1 -2 pages

Cheak there speling !!! 

Highlight achievements 
& passion

Visually appealing

Strong brochure (CV )



Voicemail and email
xx_missrandom123@abc.com

one_nightstand @ abc .com

imasexybeast@ abc .com

just_a_mess_31@abc .com
boi_did_dat_hurt_my_face@ abc .com

Xx.Depressed_Angel.xX@abc.com

cruel_2da_bone@ abc .com

life-is-a -nightmare@abc.com

dopey_1000@ abc .com

james -talks-dogs@abc.com

iamvagirantboy@abc.com

Trouble Ahead
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